INTRODUCTION Tourism Potential
Tourism at a global level is on a high with India progressively positioning itself as a unique brand. Now-a-days, tourists visit other nations for various purposes where every country competes with one another for attracting visitors to its nation. In India, the tourism, both local and international has increased multifold where 
National Tourism Policies
In order to compete and excel in tourism, the Govt. of India has come with many initiates like framing for the first time, policy on tourism in the year 1982. This was the first national tourism policy to set tourism in the country on a new path. The policy statement emphasized on fostering international tourism and increased attention to regional tourism. A new initiative was proposed to develop cultural tourism, pilgrimage tourism and preserving ancient monuments & arts. To achieve the set objectives, it stressed on exploring the markets of western Asia and North African countries. A due recognition was laid on better private-public partnerships for achieving the aims of Although it was a novel initiative but left much to be desired for the development of tourism in the country. It was not until the year 2002, the country came up with a tourism policy that had potential to set up tourism of India at a different level. The national policy of 2002 came up with many new initiates for fostering the growth of local and international tourism. For the first time, it has been successful in the international arena to position India as a unique brand with its campaign of Incredible India. The policy has set many targets and objectives for the nation to achieve with focus on seven Key factors.
National Tourism Policy 2002
The second tourism policy in the year 2002 for the first time provided in a systematic manner a strategic intent for the growth of tourism in the country. The policy focused on both local and international tourists as a means to harness growth, employment generation and impetus to rural tourism. The policy identified seven key factors that will provide the thrust for tourism development as I)Swagat (welcome) II) Soochna (information) III) Suvidha (facilitation) IV) Suraksha (safety) V) Sahyog (cooperation) VI) Samrachana (infrastructure development) VII) Safari (cleanliness). In order to achieve the aims of the policy, these seven key factors were considered as the benchmark to compete at the global level and uncap vast potential of India as a destination. The purpose of the government is to ensure that every tourist visiting the country is 'physically invigorated, mentally rejuvenated, culturally enriched and spiritually elevated'. The seven key factors are main benchmarks for each state to excel in continuously in the development of tourism in that area.
LITERATURE REVIEW
Tourism policy is an important area for study because of its practical and theoretical importance. Circuits consisting of geographically linked tourist sites like Delhi-Jaipur-Agra and the Bombay-Goa shopping-and-beach circuit. These circuits were grossly oversold resulting in the concept of Alternative Circuits to lure the tourists. The
Alternative Circuits were thought imperative to divert the rush from overcrowded circuits (Gantzer & Gantzer, 1983 :119).
The policy of 1982 gave a six point plan for growth of tourism I)Swagat (welcome) II) Soochna (information) III)
The main aim of this policy was to promote balanced socioeconomic development, promote and Preserve the rich heritage and culture of India and also create employment opportunities. In 1997, the tourism department came up with a new National Tourism Action Plan owing to growing public interest in tourism. Heightened public interest was mainly due to two reasons I) tourism as export industry II) tourism finance corporation attracting private investors.
The plan maintained the aforesaid tourist circuits with initiates to better marketing, infrastructure and human resource to develop tourism in the country. The plan for some was nothing drastically new rather put in more fashionable lexicon (Singh, 2001:144) . Others were of the view that the plan was over-ambitious &unrealistic. The funds spared for implementing the plan were not properly matched to challenges of quantitative targets.
The action plan of 1997 was translated into tourism policy 2002 designed by Govt. In the Centre. The policy aimed at developing local and international tourism. The policy to a large extent, concerns old wine in new bottles as it sets exemplary goals for the development of tourism in the country. To start with, the policy document attempts to establish tourism's great contribution to national development and its role as an engine of growth. It suggests that tourism not only generates government revenue, foreign currency, but also provides an optimal use of India's scarce resources, sustainable development, high quality employment (especially to youngsters, women and disabled people), and finally, peace, understanding, national unity and stability (GOI, 2002: 8-9).
RESEARCH METHODOLOGY
The review of prior literature on this subject shows that very few empirical studies that identify and rank the critical factors affecting the tourism development have been conducted. The sources of data for this research were:
documents, journals, questionnaires and books, with questionnaires being the most important/prominent. The others were used to provide affirmation and cross checking of data and results. Questionnaires, mainly composed of questions structured to a five-point Likert scale, where 1 strongly disagree and 5 strongly agree, was administered to 320 tourists in J&K. The respondents were asked to tick the response which describes their level of agreement with the statements made.
From the 160 questionnaires returned, 142 were considered useful for analysis, giving an effective response rate of 88.75 percent. These responses were entered into SPSS for statistical analysis and factor analysis was used to identify more potent factors which affect the tourism development of the state. In the questionnaire we had identified 37 items for 7 constructs in the beginning, which after the systematic analysis were reduced to 22 items.
The studied being empirical one was set with the following objectives in mind:
• To construct statements on seven key factors of tourism development as propounded in National tourism policy
2002.
• To evaluate the importance of each statement with its respective variable.
• To study how far are the seven key factors of national tourism policy 2002 relevant in Kashmir.
• To suggest measures on addressing shortcomings in seven key factors for Kashmir.
DATA ANALYSIS
In this study, we have studied seven variables that have an impact on overall tourism development in the state.
So, these seven factors can be assessed only by developing a research instrument for this study. To check the face validity of the questionnaire the scale was given to two experts for their comments (De Vellis, 1991) , that resulted in a 37 item
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Impact Factor (JCC): 5.8921 NAAS Rating: 3.27 scale after removing and adding items. A self-managed survey, using convenience sampling, with a sample of 160 respondents was carried. The data for the study was collected "between" May 10, 2017 to June 10, 2017".
All 37 statements were measured on a five point Likert scale, that goes from strongly disagree to strongly agree.
The questionnaire was administered in Srinagar, Jammu, Pahalgam, Gulmarg, Rajori and katra. The data collected through the survey was analyzed by SPSS 22. In order to explore the underlying structure of the data, exploratory factor analysis ). Extraction method used was the principal component analysis (Nunnally, 1978) , and the rotation method used was
Varimax rotation with Kaiser Normalization. The Eigenvalue >1 and cumulative % of variance explained > 50% were the criteria used for determining the number of factors. Following are the 37 items used in the questionnaire: had factor loading less than . 40, so were also removed. EFA was again run on the remaining items and the results showed that Item no 5 (WEL4) and Item no 14(FA4) were loading separately from the items they were supposed to load with, so were removed. Item no 37 (CL5) and Item no 32(IR7) were loading together on 8 th factor which was unknown, so were also removed. Item no 23 (CO3) and item no 28 (IR3) where cross loading, therefore were removed from the analysis.
Item no 6 (IF1), item no 15(FA5), and item no 17 (SA2) had a low factor loading less than .40, so were removed.
Finally EFA was runing a third time on the remaining 22 items and the items loaded perfectly on seven factors with cumulative variance explained 85.45. Following is the final rotated component matrix obtained when systematically items were removed one by one: Therefore, for assessing the seven S framework for tourism development 7 construct that are represented by 22 items represent the most important factors for measuring the tourism development in a state or country. As can be seen from table 2, all the items have factor loading more than 0.75.
Internal Consistency of the Seven S Scale
Reliability of the scale after deleting the items was assessed by using the cronbach's alpha test in the SPSS 22.
The Table below shows the results of the reliability test for seven constructs used in the scale. 
CONCLUSIONS
The results of the exploratory factor analysis show that 22 items out of 37 are very important in assessing the tourism development of a region. Three items are associated with each construct, except the "infrastructure development" which has four items. All the items have factor loadings above or equal to.75 which makes them equally important.
This study was an effort to uncover the most important factors that contribute to the tourism development of a region.
Seven key factors-important essential key elements to develop the tourism of an area (valley of Kashmir) was seen through the responses of tourists visiting the valley of Kashmir. With exploratory factor analysis, it revealed important items which have greater impact on seven key factors. In essence, the study has developed a research instrument on seven key factors which has potential to grab perception of tourists on tourism developing variables. To gauge the spirit of national tourism policy with seven key factors, the study recommends questionnaire included seven key factors can be useful.
